
 
 

Exhibitor Sales and Marketing Tips 
 

1) Enter YOUR information accurately and spelled correctly. If someone wants to place add-ons on 
every student in a particular county and you misspelled the county name, you will likely miss out 
on those add-ons. 

2) Please make sure you choose correctly between “PREMIUM and “TERMINAL” Terminal projects 
historically bring in more funds but If you mark “TERMINAL” the buyer will expect to take 
ownership at the end of the auction.  

3) Make sure your first photo is one that showcases you AND your project. 
4) Write a description that is appealing to contributors. Your description should talk about your 

project, what you learned from the experience and what you plan on doing with the funds you 
raise such as buy next year’s project or college/trade school account. 

5) Once you have posted the project to StockShowAuctions.com and verified the information is 
correct and what you intended you are now ready to market your project to the world! 

6) This is where you determine the success of your sale and add-on amounts. 
a. Share to all of your personal social media accounts (It is best to click the social media 

link on your items page and that way when supporters click on it they will be directed to 
YOUR item, not the general SSA page. Keep in mind you are marketing your project not 
everyone else’s.) asking supporters to consider helping you raise funds through the 
premium sale process. Keep in mind short and to the point is better than a lengthy 
statement few will read. 

b. Ask your parents, friends and relatives to share your post to their social media pages. 
c. Email and text the lot to your supporters that may be interested in helping you achieve 

your financial goals with your project. 
d. Call or visit with the vendors that helped make your project possible such as breeders, 

feed stores, booster clubs, etc. 
e. Ask your parents to share via email, text or personal conversation with their circle of 

friends and associates such as bankers, insurance agents, vendors, etc. 
f. Post to pages such as church groups or booster clubs that may have supporters who 

wish to contribute to your success. 
7) One sales point to make to all potential supporters is that funds donated are tax deductible 

through 501c(3) charitable organizations such as Cowboys4Heroes.com or the sanctioning board 
hosting the sale. 

8) Keep in mind that EVERYONE wants to see you succeed and they want to help YOU reach your 
goals. You job is to ask and make the opportunity available to them. 

 
Best of luck and feel free to contact www.StockShowAuctions.com with any questions you may have. 


